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EXAMINATION FEBRUARY-MARCH 2024
MASTER OF COMMERCE (EXTERNAL) PART - |
ADVERTISING AND SALES MANAGEMENT

[Time: As Per Schedule]

Instructions:
1. Fill up strictly the following details on your answer book
a. Name of the Examination : MASTER OF COMMERCE
(EXTERNAL) PART -1
b. Name of the Subject : ADVERTISING AND SALES
MANAGEMENT

c. Subject Code No : 2108002601030001 / 2108001201030002 /

2108001301030002 / 2108001401030002
2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Q1 2sHiwdloul ¥yl
Answer in Brief.

1) Uil S16 UL AR si51R1HS AU L),

State any Four Negative Effects of Advertising.

2) Hlddr wl&2Ud Aeq )2
What is Malware Advertisement?

3) AUl AULGsisf] Al (U],
Define Sales Management.

4) ULl el dstell wef ().
Give the Meaning of Sales Organization.

5) sWUl ¥124 )2
What is Copy?
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6) ASCI o} Y&l 2y 1Y),
Give the Full Form of ASCI.

7) Aol ddel 1ogelloll Sqdl @ lLdl,
State the Objectives of the Salesman Compensation Plans.

8) AUl we2llsil UsIL L.
State the Types of Sales VVolume.

9) &Udsll UlR QI %QLLd).
State any Four Characteristics of Advertisement.

10) A1 &Ud Wsedsil A GelsWA A1)
Give Two Examples of Unfair Advertising Practices.

Q.2 2 EUclell L[S 1y dRld).
Describe the Social Effects of Advertising.

¥{eql
OR

A) ddH U gl A& Ucloll S1UeL vial ARS1UEL YHow1d).
Explain the Advantages and Disadvantages of Advertisement by
Newspaper.

B) UHodl: U (0L ) quy (gL,
Explain: Packaging and Labeling.

Q.3 AYIRLEN] 5¢ o155] sclefl Ueg [d] vHdl.
Explain the Methods of Determining the Size of the Sales Force.

wgql
OR

A) AUl cdeld3Aef] st le{] Wlsul qHemdl.
Explain the Process of Setting up a Sales Organization.

B) AUl A [} %ele] HScd YU,
Explain the Importance of Sales Planning.
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Q.4 [AStiUst USRSl HIUstof] UlRe-2R231 Ugg[d vHdl.

Explain Post-Testing Methods of Measuring Advertising Effectiveness.

g ql
OR

A) 1&Ud WUld 22q j? dell [aldy usl] qHemdl.
What is Advertising Appeal? Explain Different Types of Appeals.

B) (Use HlSlUL Hie SWUL (Aslsil A sSL yHold).
Explain the Stages of Copy Development for Print Media.

Q.5 A) AYLRIEN HIeell Wdledl ofl [l Auexdl.
Explain the Promotion Policies for Sales Force.

B) ANt HI duldR U1oeil dils [ol[%dd UdllRe] Y& iset 530,
Evaluate Fixed Salary as a Compensation Plan For Salesman.

¥{eql
OR

A) Uel21d 12 AUl (ANl 4wl
Explain Product Sales Analysis.

B) (ddR€ls AUIQL (AN Yl
Explain Analysis of Sales by Territories.

Q.6 A) &5 eilt duil LA d dls)
Write Short Note: (Any One)

1) [(dstiusl W sAle] w5 212,
Advertising as a Tool of Marketing.

2) A&UAHL fl[dH L.
Ethics in Advertising.
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B) ¥4 10
[Mdlet 6a52\[e1s 5usfl Deal U avefl wWHeldleH] dldlR
8a (525 Ueldo] Glleel 3l ULl 53 B, Bl 5Ueil ¢f1Rdell Y-
el (ARdIR) HI2 100 AeyNetal e sU[ B, & susfl
Aisia dlld WUl 1A B, AN oAa dlelH wludl
HI2 dl 8 Ueg[dad]l Uie 522007 UL HI2? dHIRL A [GHUIRI)

(U],

CASE.

Mivaan Electronic Company Has Been Manufacturing and Selling a
Solar Electric Panel in Ahmedabad since Last Five Years. This
Company has Selected 100 Salesmen for Different Areas of India. Now
the Company Wants to Give Training to the Salesman. Which Methods
of Training You Should Select for the Salesman? Why? Give Your
Opinions.
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